
Office of Health Promotion: Health Communication Specialist Graduate Assistant

Title: Health Communication Specialist Graduate Assistant
Reports to: Elise Phillips, Director and Makayla Davis, Assistant Director
Hours per week: 16-18 hours throughout the week (days to be determined)
Position duration: August 23, 2021 - May 13, 2022 (with summer work opportunities hourly)
Compensation: $15.00/hour

To Apply: Submit a Cover Letter & Resume to Makayla Davis davisom@bc.edu by 4/19.

About
The Office of Health Promotion seeks to educate students on the lifelong benefits of maintaining a
healthy and well-balanced lifestyle, empower students to make informed decisions and develop
skills that enhance wellbeing, and foster a campus environment in which students thrive
intellectually, spiritually, socially, and physically. The office offers education and support in the
areas of general health, nutrition and body image, and substance use. We also run the Institute for
Wellness Coaching, comprised of peer wellness coaches who meet with students in each of these
topical areas. Additionally we implement an annual campaign called Let’s Talk Health: Mind, Body,
Soul which serves as our vehicle for all health communication.

Objective
To assist the Director and Assistant Director of Health Promotion and the Office of Health
Promotion in planning and providing health promotion, marketing, and communication to promote
and influence student health and wellbeing for the benefit of the Boston College community. This
role will raise awareness, interest, and engagement in programs and services to students, staff,
faculty, and campus partners by developing, implementing, assessing, and sustaining a
comprehensive and integrated communication and marketing strategy.

Job Responsibilities

● Research and Development
○ Understand student health and data and communicate it in a variety of ways to

enhance student engagement which includes: Wellness Coaching, General Health,
Nutrition Education, Alcohol and Drug education and prevention strategies

○ Develop engaging educational content for Let’s Talk Health communication
○ Assist with planning and promotion of special events and community outreach

efforts like Healthapalooza
○ Produce podcasts, videos, blog posts, photos, and explore other creative media

outlets for office outreach; engage and utilize Wellness Coaches in curating content
○ Support entire departmental efforts and needs around alcohol, nutrition and general

health by sharing the office's philosophy and messaging
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● Marketing and Communication
○ Serve as primary graphic designer to develop department brand, flyers, images, and

all office materials ensuring a unified identity and consistency in messaging across
all marketing mediums; work with and co-supervise a student graphic designer

○ Create and implement an annual marketing calendar, timelines, and action plans,
ensuring social media and webpages are continuously updated, accurate, and
engaging

○ Manage social media platforms, developing content, growing, and improving
presence through varied channels

○ Develop and implement branding and marketing strategies for new Well & Whole
campus-wide initiative

○ Writer and editor of department emails and newsletters, we send approximately 8
newsletters/emails monthly to targeted student groups and class years by promoting
events, programs, and health communication. Opportunity for a faculty/staff
newsletter

● Data and Analytics
○ Utilize Qualtrics, SPSS, or other softwares to review and analyze student health

survey results, report out on findings, and design posters and presentations
○ Collect data, measure analytics and evaluate effectiveness of social media,

marketing, and digital health education efforts to make necessary changes
○ Promote our three online screening tools and capture data in a meaningful way
○ Develop a variety of assessment methods (i.e. social media analytics, departmental

metrics, surveys, and focus groups) to evaluate and improve marketing and
communications effectiveness

Qualifications
● Matriculation in a Master’s Program at Boston College.
● Experience in marketing, social media, graphic design, and data analysis (i.e Instagram,

Photshop/Illustrator, Canva, Campaign Monitor, Qualtrics, SPSS, etc)
● Excellent verbal and written communication and interpersonal skills.
● Ability to work effectively, independently, and as a member of a team.
● Ability to interact with a diverse set of faculty, staff, and students in a professional manner.
● Flexibility and adaptability.
● Exercises judgment and initiative.
● Attention to detail and accuracy.
● Ability to maintain and foster confidentiality.
● Ability to plan work, set priorities, and respond to pressures, deadlines, and changes in

schedules and priorities.
● Proficiency in managing databases and spreadsheets.
● Commitment to diversity and to serving the needs of a diverse community.
● Exhibits a passion for holistic health and wellbeing.


