
Admission and Employment 
Information

mba program 
carroll school  
of management



Full-Time MBA Program Admission Data

Applicant pool and class size
Applications received 	 845 
Class size 	 102
Selectivity 	 29%

Academic profile
Average GMAT 	 660 
Average undergrad GPA 	 3.39
Average years of work experience 	 4.6 
Students pursuing a dual degree 	 22%

undergraduate majors  
represented

Diversity
Age range 	 22–41
Average age 	 27
AHANA (African American, Hispanic, 	 11%  

Asian American, and Native American)	
Women 	 32% 
International students* 	 31%

*Countries represented
Argentina, Canada, China, India, Indonesia, Mexico,  
Philippines, Saudi Arabia, Singapore, South Africa,  
South Korea, Syria, Thailand, Turkey, Venezuela, Vietnam

Evening MBA Program Admission Data

Class size 	 89
Average GMAT 	 595 
Average GPA 	 3.32
Average years of full-time work experience 	 4.7

Age range 	 23–39
Average age 	 28
AHANA 	 12%
Women 	 38%

Our MBA program is built on a rigorous academic foundation that combines breadth 
of knowledge in the disciplines of management, depth of knowledge in a management 
specialization, and a wealth of practical management experiences. 

Students here gain hands-on experience through case studies, internships, field study, 
and real-world consulting and business plan projects. They make lasting connections 
with faculty and other members of the Carroll School community. And they graduate 
with a deep understanding of the ethical responsibilities of leadership.

Full-Time MBA Program Job Placement Data

The average total compensation for the MBA Class of 2011: $89,246

MBA Class of 2011 employment  
by Industry

MBA Class of 2011 Employment  
by function

Representative List of Hiring Companies (2009–2011)

AT&T, Inc.
BNY Mellon
Boeing
Brown Brothers Harriman
CIGNA Corporation
Collective Brands, Inc.
Covidien, Inc.
Credit Suisse Group AG
Deloitte LLP
Deutsche Bank AG
Duff & Phelps Corporation
Dunkin’ Brands, Inc.
EMC Corporation
Ernst & Young
Evergreen Solar, Inc.
ExxonMobil Corporation

Federal Reserve  
Bank of Boston

Fidelity Investments
First Wind Forest  

Laboratories, Inc.
General Electric Company
General Mills
Hasbro, Inc.
Houghton Mifflin Harcourt
IBM Global Services
Johnson & Johnson
Jones Lang LaSalle
Liberty Mutual Insurance 

Company
Manulife Financial  

Corporation/John Hancock

New Balance  
Athletic Shoe, Inc.

NetApp
Newell Rubbermaid
Novell, Inc.
Ocean Spray  

Cranberries, Inc.
Parametric Technology  

Corporation
PepsiCo, Inc.
Procter & Gamble
Providence Equity Partners
Raytheon Company
Regions Bank
Sovereign Santander
Sproxil

Staples, Inc.
State Street Corporation
Sun Life Financial, Inc.
Target
TD Bank, N.A.
The Talbots, Inc. 
The TJX Companies, Inc.
Thermo Fisher  

Scientific, Inc.
Tyco International Ltd.
Unilever

All data unofficial as  
of July 15, 2011

Business/Commerce 25%
Humanities/Social Sciences 20%
Other† 17%

Financial Services 34%
Consumer Products 16%
Technology 13%
Other Services 12%

Finance/Accounting 31%
Marketing/Sales 17%
General Management 13%
Operations 13%

Engineering 13%
Economics 10%
Finance 9%
Computer Science/Info Systems 6%

Other† 8% 
Manufacturing 7%
Bio/Pharma/Health Care 7%
Consulting 3%

Other 12% 
Management Information Systems 7%
Human Resources 4%
Consulting 3%

†Includes Not-for-Profit, Energy,  

Government, and Real Estate

†Includes Accounting,  

Physical Sciences, Law, and Math
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