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INTRODUCTION

During 1995 and 1996 we carried out the Boston Area Diary Study with support from the W.
K. Kdlogg Foundation and the T. B. Murphy Foundation Charitable Trust. To our knowledge,
thiswasthe firgt ever diary sudy focusing primarily on giving and volunteering. The diary study
included questions that alowed a comparison with responses given on nationd surveys of giving
and volunteering. But in addition to providing information pardlel to such nationd surveys, it
aso inquired in detall about awider array of forma and informal giving and volunteering carried
out by peoplein their daily lives. Over the course of the 1995 cadendar year we interviewed 44
respondents amost every week, resulting in atota of gpproximately 1800 interviews. Desgned
as one basis for evauating the Independent Sector/Gdlup Survey of Giving and Volunteering,
the diary study is aso asmall-scale exploration of caritas in the lives of the 44 participants,
chosen a random, in the Boston Metropolitan area.

In this paper we discuss the conceptud framework, methods and findings of the Boston Area
Diary Study (BADS) in order to provide ingghts on the problems and prospects of survey
research on philanthropy. We hope that the lessons we have learned may provide knowledge
on giving and volunteering and suggest theoretica and practica implications for others
conducting survey research in thisfidd.

In section one of this paper we review the conceptua foundations of the Boston Area Diary
Study and indicate how we operationalize them in the research. In section two we present the
research design, methodology and give a brief summary of the findings of the sudy. In the next
section we present two validity messures: first, a comparison of the BADS results to those
obtained by Gallup from an interview with the BADS participants, and second, a study of
possible Hawthorne effects. In sections four and five we make some specific recommendations
from what we have learned for the operationdization and measurement of giving and
volunteering, and for improvementsin field procedures. In section Six we present our findl
conclusions.

CONCEPTUAL FOUNDATIONS

Gathering information concerning philanthropic behavior as part of abroader paitern of care-
giving and care-recelving was one genera god of the Boston Area Diary Study. Itsorigind



purpose, however, was to gather information on giving and volunteering for a group of 2
individuas and their families in the Boston areain order to obtain a sense of the vaidity of
exiding nationd and regiona studies of philanthropic behavior.

Specificdly, the gods of the study were to perform the following tasks:

* gaher basdine information on giving and volunteering from a smal sample of
participants living in the Boston area, in order to compareit to Smilar information
subsequently obtained retrospectively from the same participants on an annud basis
by the Galup Organization as part of the 1996 Survey of Giving and Volunteering in
the United States,

* gaher information from these same participants about money, goods, unpaid
assgtance, and emotiona support given on an interpersona basis to family, friends,
acquaintances, and strangers,

« gaher information from the participants about money, goods, unpaid ass stance, and
emotiona support received from organizations and other individuds (family, friends,
acquaintances, and strangers);

* gaher information on household and family demographic characteridtics, including
income; on organizationd affiliations, and on patterns of organizationd giving;

* gather information on how giving and volunteering fit into the lives and life styles of
the participants;

* gaher information on the seasond variation of giving and volunteering among the
participants.

CARE AS THE DEPENDENT VARIABLE
OF THE INDEPENDENT SECTOR

Our research on giving and volunteering over the past decade has enabled usto develop two
interconnected sets of findings and to specify thair practical implications.

Thefirg iswhat we call the identification model of caritas. The key to care and philanthropy,
as we have written elsewhere (Schervish 1993, Schervish and Havens 1997), is not the absence
of sdf but the presence of sdlf-identification with othersin their needs. Drawing on the writings
of Thomas Aquinas (Gillemann 1959), Alexis de Tocqueville (1988), Jules Toner (1968),
Michael Martin (1994), Stephen Pope (1991, 1992) and other thinkers, and on an anays's of
intensive interviews with millionaires, we perceive the key to the practice of care to be how
people link their degtiny to the destiny of others. The practice of care derives from the
disposition that meeting the needs of others fulfills one' s own needs and connects one to the
deeper dimensions of life, often experienced and expressed in religious terms as the unity of love
of sdf, love of neighbor, and love of God.



Our second set of findings concerns the associational dynamics of caritas. Our empirical
research demondirates that the forces of identification are generated, nurtured, and manifested
through the associationa relations of individuds. Generosity of time and money derives not
from one' slevel of income or wedlth but from the physica and mora dendty of one€'s
associationd life and horizons of identification. As such, the sudy of caritas should be situated
within the entire panoply of people' s associationd life, and not just within asingle legaly or
sectoraly defined segment of their relaions of care.

The methods and metrics of the Boston Area Diary study were congtructed in order to capture
thisfuller array of giving and volunteering, while a the same time preserving a separate messure
of the narrow concept of philanthropy that is nested within the expanded notion. Therefore, in
addition to inquiring about the narrowly defined forms of giving and volunteering, we aso
systematicaly used an expanded definition to measure two expanded categories of giving and
volunteering by which individuas care for others on adirect interpersona basis, without the
auspices of any specific charitable organization.

Charitable giving is conventionaly defined in virtudly al research surveys as the gifts of money,
assets (appreciated or otherwise), and property (e.g., used furnishings, clothes, automobiles)
that people give to charitable entities legdly defined by the Internad Revenue Service (IRS), i.e.
gifts that individuas may include among their itemized deductions for charity on Schedule A of
the Federd income tax form. Other gifts, for example, to any individuasincluding relatives,
friends and chance acquaintances on the street; political causes, candidates, and parties; and
professond or union membership organizations are excluded.

Our first expanded category is the contributions of money, assets, and goods to people,
organizations, and causes beyond the narrow legal definition depicted. Included in the
expanded definition are contributions (money, assets, and goods) to (1) political candidates,
causes, and parties; (2) informal social movements and causes, (3) to non-dependent relativesin
need (excluding inheritances and other disbursements that were made without regard to need
such as holiday, birthday, wedding gifts, etc.); and (4) to individuds, friends, and associates in
need (again excluding inheritances and other disbursements that were made without regard to
need such as haliday, birthday, wedding gifts, etc.).

The conventiond definition of volunteering isless easly discerned. Minimdly, it includes dl
voluntary assistance of time given through or in a nonprofit organization. However, thereis
ambiguity in many surveys about what additionally may be considered part of the narrow
concept. Thisis because many surveys do not clearly state or remind respondents to exclude
assistance offered in informa contexts, such as tutoring akid in the neighborhood or helping to
organize a petition drive. Moreover, most surveysin fact inquire about additiona volunteering
not done in or through organizations, such as assstance given directly to individuds. Sometimes
this additiona volunteering is Smply presented as aresdud category, i.e. by asking if thereis
any other assstance the respondent givesinformally or in addition to what was previoudy
mentioned. Findly, some surveys actualy ask specific questions on various categories of
informa giving, such asto neighbors, friends, and rdaives not living in the household.

Thus, the second type of expanded philanthropic behavior we mesasured is the time that people
spend giving practica help to other people on an unpaid basis. This practica help extendsto



performing tasks and services for other people. Usudly these are tasks and servicesthat the 4
recipients would have had to pay afee to have performed or foregone dl together had the
donor not provided them free of charge. In our study we refer to these activities as unpaid
assistance.

A mgor finding of our year-long regime of weekly interviews is that the respondents did not
Segregate their consciousness dong the lines of formal and informa philanthropy or into the
various legal and sectord segmentations with which philanthropy researchers and advocates are
familiar. Rather, the respondents are more inclined to fed and forge a unified fabric of care.
What mattersto their sense and sengbility is not whether an act is narrowly defined as forma
giving and volunteering, nor whether it takes place in and around the nonprofit sector; what
matters is whether thereis an intentiona and voluntary decision to respond to the needs of
othersasthey arisein dally life. Philanthropy is but one manifetation of the more spiritudly and
practicaly fundamenta redlity of care that pervades the daily human living experience. There
are myriad ways that people express this care: some are relatively passive, such as praying for
others and/or treating others with civility and respect; other ways involve direct action, such as
taking care of an elderly rdative, driving friends and acquaintances who are in need of
transportation to a variety of gppointments and activities, helping others take care of ther
children, and providing emaotiona support to those facing both common and extraordinary
tribulations.

RESEARCH DESIGN, METHODOLOGY, FINDINGS

The most important survey to which we planned to compare the BADS findings was the Galup
survey that was to be conducted for Independent Sector and scheduled for late Spring 1996.
The Gdlup survey, according to the usua gpproach in nationa surveys, was designed to
interview respondents about their giving and volunteering activities during the previous caendar
year, i.e. 1995. Our genera methodology was to document this same giving and volunteering
behavior for asmall group of individuas and households very shortly after the behavior
occurred and in amanner that would enable usto gather detailed information; clarify with
respondents our questions and their responses; inquire and receive information about the caring
behavior of other members of the family; and double check activities previoudy mentioned, new
activities being undertaken, and activities respondents had previoudy forgotten and remembered
during alaer interview. We were then assisted by Independent Sector and Galup in having
these same individuds interviewed during late Spring 1996 by the Gallup organization with the
same survey Galup was usng inits nationd survey.

A diary study approach to collecting the information in 1995 served our purposes well. It
facilitated the collection of information very close to the time that the behavior took place. It
permitted tracking of the information to investigate the seasond variaion of giving and
volunteering, and it alowed the gathering of information about patterns of daily living and life-
stylesthat portrayed the broader context of care and supported further analyses of the extensive
relations of carein the lives and life-styles of the participants.

Mainly for reasons of efficient use of resources and to ensure respondent willingness, we chose
aweekly reporting period and decided on telephone interviewing. We requested diary
participants to keep track of their care-giving and care-receiving during each week and to



transmit the results to our staff in weekly telephone interviews throughout 1995. At the end of 5
the study, we planned to caculate their contributions and volunteer time (both narrow and
expanded conceptudizations) for the year and to compare this with the corresponding
information from the Gallup survey, in arepeated measures andyss.

In order to be able to compare our results with other studies, we asked the participants to keep
track of contributions of money and goods made by and received by any members of their
families and households. Again for comparability we asked the participants to keep track
only of thetime that they personally spent in volunteering, providing unpaid assstance, and
receiving help and care from organizations and other individuas. To summarize, when inquiring
about gifts of money, assets, and property we focused our questions on the family household;
when inquiring about unpaid assistance, we focused our questions on the participant alone.

An important piece of information previoudy asked in the Galup survey was whether the
respondent being interviewed was one of the primary decision-makers regarding household
contributions.  An affirmative answer to that inquiry increased the probability that the respondent
would know the level of family contributions and family income. In order to obtain more
accurate data, we decided to sdlect and then interview only those who were primary decision-
makers concerning household contributions.

One drawback of selecting only decison-makers for household information is that the sample
would exclude non-decison-making family members who may, neverthdess, have volunteered
time during the year. This meansthat even a sample of participants that was representative of
households (and consequently household contributions) in the Boston areawould not
necessarily be representative of adults within households (and consequently time volunteered) in
the Boston area.

Idedlly, we would have liked to carry out an additional sampling effort in order to obtain amore
representative picture of the population of those who volunteer. However, since our magor
goaswere (1) to collect giving and volunteering information to compare with the nationa
estimates, (2) to begin to measure care-giving and care-receiving in a prototype study, and (3)
not to develop arepresentative profile of care-giving and care-receiving in the Boston area, we
decided to restrict our sample to one of the mgjor decision-makersin the household.

SAMPLE

Details of the sample design can be found in Appendix A. Thefind sample conssted of 49
initid participants? 38 chosen completely randomly, 6 chosen in an oversample of Black
participants, and 5 chosen in an oversample of higher income households. After thefirst
interview in which household income was more carefully obtained, it turned out that informants
hed a tendency to underestimate their household income in the screening call. In hindsight, the
oversample of higher income households, was not necessary. The participants sdected in this
oversample were, nevertheess, included in the find sample represented in Table 1.



Table 1: Sample Characteristics Boston Area Diary Study

Gender n Race n | Marital Status n Age of n Household Income n Age of youngest n Age of oldest n
Participant child living at child living at
home home
Male 17 White | 41 Married or 25 18-29 years 6 Less than $15,000 4 No children 25 No children 25
Living with
Partner
Femde | 32 Black 8 Single 22 30-39 years 15 $15,000-$19,999 6 Under 12 years 13 Under 12years | 10
Divorced 2 40-49 years 14 $30,000-$44,999 6 12-17 years 5 12-17 years 5
50-59 years 9 $45,000-$59,999 12 18-21 years 1 18-21 years 2
60 years or older 5 $60,000-$74,999 10 Over 21 years 5 Over 21 years 7
$75,000-$99,000 2
$100,000 or more 9

Source: Social Welfare Research Institute, Boston College 1996.




It should be noted that female participants outnumbered mae participants nearly 2to 1. One
major reason for thisisthat in multiple-adult households femaes were more frequently identified
as the adult who was primarily responsible for making the decisions concerning contributions to
charitable causes. A second reason isthat maes (especidly Black maes) more frequently
refused to participate as compared with females. A third reason is that femaes more frequently
answered their telephonesin person as compared with men; and people of ether gender who
answered their phone in person were more likely to commit to participate in the study for ayear
than those who systematicaly used their answering machines to screen their calls.

The under-representation of Black participantsin theinitia sample reflects a very high refusa
rate among Blacks who were randomly contacted. Nearly every one of the Black males aged
50 or older who were initialy contacted refused, sometimes angrily to participate. In addition,
many of the Black femaes (30 or more) initialy contacted expressed an interest in participating
but eventudly declined, indicating that their husband or boyfriend would disapprove if they did
participate. The sampleisthus biased against Black households with a male present and under-
represents Black males.

In the screening cdls, the informants had a tendency to underestimate their family and/or their
own income. When the household income was more carefully collected in the initid interview,
severa households had higher incomes, often by severd thousand dollars, than was initidly
reported. The didribution of family income in the sample, therefore, tends to be a few thousand
dollars higher than in the Census reports, adjusted for inflation, for the Boston area. Later,
during the BADS study participants often had to be prompted severa times and alowed time to
consult their records in order to report their unearned income (interest, rents, dividends, etc.).
In some ingtances they had to call their accountant to find out the information. On this bagis it
appears that respondents are less certain of their unearned income than they are about their
earned income.

By agreaing or refusing to participate, digible individuals sected themsdlves into or out of the
sudy. The extent to which this self-sdection process biased the sample, if at all, is not clear.
For example, people who are very active tend less frequently to be at home. A large fraction of
the screening calls made were dways busy or never answered. Moreover, when contacted,
very active people may have been unwilling to add another item to their busy schedule. In fact,
one potentia participant stated she lived on atrust fund and as afeminist and community activist
gpent dl her time in volunteer activities. In spite of our entreaties, she had no time for our study.
On the other hand, there may be a tendency among very active people to be proud of their
activities and to want to tell other people about them. It isnot clear how al of this ultimately
affected the composition of our sample and the findings derived from it.

FIELD PROCEDURES

Using atrained gtaff of interviewers, each participant was scheduled to be interviewed by
appointment once per week. During the interview, information was obtained from participants



concerning contributions of money and goods given to and received from both charitable
organizations and other persons, except for spouses and dependent children. Likewise,
information was systemétically collected concerning time given and received in unpaid
assistance, emotiona support, and volunteer time both to and from organizations and other
persons, except for spouses® and dependent children.

At various times during the year we also asked about demographic characterigtics of the family
and household, about income and its components for al members of the household, about
organizationa membership of the participant, and about reasons for giving and volunteering.

In addition to the information which we directly requested each week, participants often
volunteered much information about themsdlves, their family, and their friends-some relevant to
understanding their caring behavior, but some not so rlevant. When volunteered, this additiona
information was noted on the interview schedules.

The Boston Area Diary Study interview period extended from the first week of January, 1995
through the last week of January, 1996.* While most participants were interviewed on aweekly
basis most of the time, there were periods when participants were unavailable for severa

weeks, eg. if they were on vacation, visting distant relatives, or on awork-related trip. We
asked the participants to try to keep careful records during these periods and interviewed them
on ther return.

Participants could re-schedule an appointment at any time prior to or even during an interview.
If aparticipant missed an interview, it was rescheduled for their earliest convenience.

Interviewing took place from 7 am. through 9 p.m. every weekday, including holidays, some
Saturday mornings, and most Sunday evenings. The interviews had been designed to last 5
minutes, in fact, they averaged nearly 20 minutes. Interviews with some participants routingly
lasted an hour. The shortest interview was 4 minutes; the longest was 4 hours.

Approximately every three months we sent each participant aletter concerning the study, and
expressed our gppreciation for their continued participation. 1n addition we enclosed a gift
certificate worth about $5 for specific items (i.e., ice cream, movies, and groceries). At the end
of the interviewing phase of the study, each participant who completed the study was paid the
$120 incentive which had been promised for their participation.

DATA PROCESSING

By the end of the study, we had completed 1,857 interviews. These interviews were edited,
coded, and entered into a computerized relationd data base for data cleaning and andysis. The
data were completely verified (to identify and correct data entry mistakes) and corrected for wild
codes and internd inconastency. Extreme vaues were dso double checked for validity. During



this process, participants were contacted to clarify any ambiguities found in the data  Hundreds of
errors were uncovered and corrected during this process.

Because corresponding interviews referred to different time spans for different participants (i.e., the
third interview for the first participant might refer to the third week of January but the third
interview of another participant might refer to the last week of January and the first week of
February), they were mapped into a common set of 52 weeks. The data for the 52 weeks were
grouped into 13 analytic periods of 4 weeks each and aso aggregated to annua totals for 1995.

Thereis, of course, no average person who performsin accordance with the satistica averages.
Instead, with respect to most categories of caring behavior, there are usually afew participants
who perform alarge amount of each type of caring activity, while most participants perform a
consderably lesser amount of the relevant type of caring. Combining al the participants, aswe do
in the presentation of gatidtics, is mideading from the viewpoint of the individua participant,
however, it isreveding a asocietd level as a demondration of the amount of care given by the
group of participants asawhole. There was no single participant who exhibited the behavior
pattern as described by the group averages.

FINDINGS ON THE FABRIC OF CARE

Table 2 summarizes the manifold ways that people use their time and resources to help others
on aregular bass. Each of the 44 participants in the study had severd stories about how they
had helped others on both aforma and aninforma basis. The datistica summary, even with
examples, does not begin to capture the richness of the underlying stories.

When we ook at the overdl pattern, we are struck by four broad findings:

1. Asagroup, the participants spent avast amount of money, goods, resources, time, and
energy caring for people in addition to their spouses and dependent children. This care
was most often provided directly on a one-on-one basis above and beyond the care
they expressed through contributions of money, goods, and time to charitable
organizations and causes.

2. Theamounts of time and money devoted to caring directly for others were each more
than 5 times the corresponding amounts devoted to caring for othersindirectly through
charitable organizations and causes. The organized non-profit ingtitutions through which
society provides various forms of service and care for its members represents merely
the surface of the total amount of care that the members of society extend to each other
on an informa basis.

3. If the participants in the Boston Area Diary Study are at dl indicative of the population
in genera, mogt of the care that people provide for others, whether directly or through
organizations, is sdf-reaed. This sdf-rdated pattern is evident in the amounts of
money and time they give to others; in their choice of charitable causes to which they
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give money, goods, and volunteer time; and in their philosophy concerning the provison
of carefor others.

4. The pattern of care-giving strongly supports and has begun to amplify the identification
theory of caring behavior that we have been developing in recent years. The pattern is
one of giving the largest amounts of care to those individuas and charitable causes with
which the participant most closdly identified and often was closdly involved a sometime
inther lives. Inthispattern, family and relatives generally took precedence over friends
and acquaintances, and religious organizations generdly took precedence over al other
forms of organization for participants with a specific rdigious effiliation. Organizations
that had helped the participant, their family, or their friends generdly took precedent
over organizations and causes that had not.”

We conclude that in order to get a complete picture of giving and volunteering it isfirst
necessary to survey both forma and informa giving and volunteering as part of alarger tapestry
of carein our society; and second, it is necessary that the survey be carried out with a
methodology thet allows researchersto inquire in detail and repesatedly about giving and
volunteering.



Table2: Average Contributions of Money, Goodsand Time
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Category of Contributions of Average Annual Contributions of Money and Volunteering/ Total Time Spent

Organization or Person | Money and Goods Contribution of Goods as Per centage of Income Unpaid Assistance Volunteering/Unpaid

Money and Goods Assistance

(including emotional
support)
Part. Rate Rate HourgMonth Rate HourgMonth

All Organizations 100% $1490 2.2% 84% 9.9 84% 9.9
Religious 5% $741 1.3% 36% 40 36% 6.0
Non-Religious 95% $750 0.9% 7% 5.9 7% 5.9
All Inter per sonal 98% $7779 7.4% 100% 28.5 100% 57.7
Relatives 93% $7092 6.1% 93% 209 100% 442
Adult Child/Grandchild 50% $M84 3.8% 45% 44 5% 6.7
Parent 52% $24 0.6% 50% 9.3 64% 157
Other Relative 93% $1964 1.6% 8% 70 95% 10
Non-Relatives 98% $687 1.3% 95% 77 100% 135
Total Money, Goodsand 100% $9269 9.6% 100% 385 100% 67.7
Time

Source: Socia Welfare Research Institute, Boston College, 1996
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TWO VALIDITY CHECKS

Participants a the Conference on Research on Giving and VVolunteering, at the Indiana
University Center on Philanthropy, November 29, 2000 at which this paper was first presented
cited the necessity of incorporating vaidity checks to survey research as one of the ways of
improving the quality of research datain the fidld of giving and volunteering. From the outs,
one of the purposes of the Boston Area Diary Study was to create away to vaidate in generd,
other survey research on giving and volunteering and in particular to vdidate the Gallup/IS
Survey of Giving and Voluntesring. In the course of the research we addressed two vaidity
issues, firgt the extent to which a survey such as Galup can accurately capture in a retrospective
way actud behavior; and second, whether carrying out adiary study of itself created validity
problems, that is whether it induced a Hawthorne effect.

DIARY STUDY ASA VALIDITY CHECK
OF GALLUP/IISSURVEY OF GIVING AND VOLUNTEERING

The Gdlup organization interviewed 35 of the BADS participants in |ate spring of 1996,
gpproximately 5 months after they had completed their weekly interviews for BADS and Gdlup
interviewed 4 more participantsin late summer, goproximately 8 months after they completed
their weekly interviews for BADS. A comparison of the results from both sudies, aswell as
observation of the Galup interviewer in the field revedled alarge number of discrepancies.

Here we present some of those discrepancies and in the following section we integrate the
lessons learned from the comparison to our list of consderations for the conceptualization,
operationdization and measurement of giving and volunteering.

Among other items, the Galup interview asked about family/household contributions made
during 1995, family income for 1995, the number of hours volunteered in the week and month
prior to the interview, and whether or not the respondent volunteered in the 12 months prior, the
month prior, and the week prior to the interview. For each of the 38 participants® who
completed both BADS and the Galup interview, we compare (1) measures of giving,
volunteering, and income as calculated by the Independent Sector based on data obtained by
the Gdlup organization with (2) corresponding measures of giving, volunteering, and income
obtained by BADS from the same respondents.

Overdl the 38 BADS participants who were reinterviewed by Gallup reported higher average
family contributions, greater average numbers of hours of volunteer time, and lower average
family incomesto Gdlup than to BADS. Thisresulted in large absol ute differences between
Gdlup and BADS figures for these same three items, averaged again over the 38 participants,
al gatisticaly sgnificant at the .01 leve, the first two &t the .0005 level. The datatherefore
meset the usua datistical criteriafor concluding that there are systematic differences between
amounts reported to Gallup and amounts reported to BADS at the individud level for each of
these three items. For some individuds the differences are pogtive while for others they are
negative, therefore they tend to cancel when averaged over dl individuas. The average
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absolute differences are satistically sgnificant. Finding the sources of these discrepanciesin
results has enabled us to draw many conclusions about the relative advantages of the diary study
format over the one-time interview and to make recommendations for the operationaization and
field procedures of future surveys of giving and volunteering.

OVERALL AVERAGESFOR THE TOTAL SAMPLE

Table 3 presents average absolute differences for sdlected measures of giving, volunteering, and
family income. Thefirgt column in the table presents vaues averaged over the 38 participants
based on the Gallup survey. The second column in the table presents corresponding values
averaged over the 38 participants based on BADS. The third column contains the absolute
difference between the vaue obtained by Gallup and the corresponding vaue obtained by
BADS, cdculated for each individual and then averaged over dl 38 participants. Thetable
contains two participation rates for volunteering. Thefirgt isthe annua rate and measures the
proportion of the sample that volunteered at any time during the year (the 12 months prior to the
interview for Galup and the calendar year of 1995 for BADS). The second is the monthly rate
and measures the proportion of the sample that volunteered at any time during the month (the
month prior to theinterview for Galup and the average month for BADYS).
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Table3
Comparison of Meansfor Giving, Volunteering, and Income* for Total Sample

Gallup Boston Area Mean Absolute
Survey Diary Study Difference’
Annual Contributions $1,613 $1,442 $756**
Religious $572 $621 $195**
Non-Religious $1,041 $820 $677**
Giving Participation Rate 95% 100% 5%
Time Volunteered per Month 36 hrs. 33hrs. 27 hrs**
Formal 28 hrs. 11 hrs. 20 hrs**
Informal 8 hrs. 22 hrs. 19 hrs**
Annual Vol. Particip. Rate 83% 100% 1%
Monthly Vol. Particip. Rate 8% 98% 24%*
Family Income $64,079 $82,857 $29,325*
Percentage of Income Contributed 2.13% 197% 1.40%**

Source: Social Welfare Research Institute, Boston College, 1996

Notel:  Thedatain the table are based on 38 participants, except for volunteer time which is based on
the 36 cases which contained no missing data for the number of hours volunteered per month.

Note2: A singleasterisk indicates that the differenceis statistically significant at least at the .01 level; a
double asterisk indicates that the differenceis statistically significant at least at the .0005 level.

In practical terms, there are large errors of measurement between the two

surveys at the individud level for mogt of the measures of giving, volunteering, and income
presented in Table 3. For each measure the errors at the individud leve tend to cancd in the
cdculation of aggregates for the entire sample; and there is not sufficient Satistical evidence to
conclude that either of the two different methods of collecting the data resulted in biased
estimates of average vaues for the group.

GENERAL METHODOLOGICAL LESSONS

The discrepancies between reports to Gallup and reports to BADS can be traced to multiple
causes. Some hold across the board, others hold only for giving, for volunteering, or for reports
of income. It isimpossble to identify sources of discrepancy from our quantitative andys's
adone. However, we interviewed the 38 participants in the BADS study almost weekly during
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the course of the year and during that time we obtained a good dedl of information that helpsto
identify sources of discrepancy. In addition to our interviewing experience, we also were able
to obsarve the Gdlup interviewer in thefied. This section has aso been informed by this
experience.

1.

Unless alowed to seek out the information (from other people and/or from records),
respondents reported information about themselves more accurately than about larger units,
such as the family or household. This mostly affected reports of family contributions and to
alessr extent family income. Among multi-adult families’households, many respondents
did not know or did not remember what their spouses, partners, or other adults contributed
on their own and were often unclear on what their spouses, partners, or other adults had
earned.

Regular activities (such as religious contributions) were more accurately reported (even for
the family) than were contributions and activities thet did not follow aregular weekly or
monthly pattern.

Smadl amounts of money contributed, of time volunteered, or of income earned in the prior
year were usudly forgotten and not reported in the Galup survey.

From our observation of the interviewersin the fidld we conclude that it is essentia that the
interviewer be given afidd guide or interviewer manud for the survey, aswel astraining
concerning the purpose of the interview, the purpose of the questions and the definition of
organizational categoriesin order to better respond to queries by respondents for example,
concerning the definition of terms or of categories.

After the interview is completed and while the datais processed and coded it is essentia to
ensure that data entry does not introduce error into the data. Such errors are difficult to
locate afterwards. BADS recontacted participants in the data-cleaning process and
hundreds of errors were corrected thisway. It isimportant that the interviewer redize the
importance of accurate data-entry.

METHODOLOGICAL LESSONS
SURROUNDING THE REPORTING OF CONTRIBUTIONS

1.

Respondents were confused by the question in the Gallup interview which asks, “In which, if
any, of thefidds listed on this card have you and the members of your family or household
contributed some money or other property in 19957’

Unless the respondent receives guidance from the interviewer, the respondent then decides
whether to report about their family or aout their household. Thisiswhy it is essentid to
provide interviewer training and give the interviewer sufficient time to complete the interview
and respond to interviewee queries.
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2. Respondents have a number of difficulties with in-kind gifts to charitable organizationsin a
one-time survey. First there is a problem of remembering that such gifts were made, and
second, in addition to knowing what congtitutes an in-kind gift, respondents have a problem
placing avaue on such gifts The BADS was able to take time to address these issues such
as by giving guidance on (&) the origina cost of the item when it was new, (b) the vaueif
one sold theitem instead of contributing it, and (c) the valueif one purchased theitem inits
current condition.

3. The BADS used a current account definition of giving money and goods; a contribution was
counted only if the money and goods had actudly been transferred to the charitable
organization during the period in question. It did not count pledges to give at a future date,
but did count the amounts pledged when they were actually transferred.

The largest discrepancy between contributions reported to Gallup and contributions
reported to BADS was due to thisissue: the respondent reported to Gallup an estimate of
contributions made in 1995 combined with pledgesin 1995 for contributions to be madein
1996; the same respondent reported to BADS only the contributions actually made in
1995. This difference amounted to severd thousand dollars.

4. Thereisakind of reverse-telescoping among some respondents in answering the Galup
survey. In addition to their 1995 contributions some respondents included amounts that
were actudly contributed in the first few months of 1996, prior to the Gallup interview.
Some of their reverse-telescoping may stem from the fact that they were asked to include
this period in their response to a question on volunteering asked earlier in the interview and
goparently the shift to anew period was not sufficiently emphasized during the Galup
interview, or their memory failed them, or both. The diary-study reduces reverse
telescoping because of the period and frequency of the interviews and the opportunity to
double check answers with the respondent and against records.

5. Theinability of some respondents to properly categorize an organization leads them to
misreport their contributions, either by skipping them atogether or by reporting the same
contribution under separate categories. The diary-study method again has the advantage of
time and opportunity to train respondents, as well asto confirm, clarify and double check
answers

METHODOLOGICAL LESSONS
SURROUNDING THE REPORTING OF VOLUNTEER TIME

1. Whilethisreport compares estimates of participation in volunteering and hours of time
volunteered as reported to Gallup and reported to BADS, there isno real basis of
comparison since the data from the two studies refer to different time periods. The Galup
interview asks about participation in volunteering for the 12 months prior to the interview
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ingtead of the prior cdendar year and asks for hours of volunteer time only for the month
prior to the interview. The BADS study asked for volunteer participation and time in the
period between interviews and obtained information for the calendar year of 1995.

Moreover, the BADS study revealed that average volunteer time varies seasondly. Late
soring isapesk period. At theindividud leved thereisagood ded of changein the pattern
of volunteering over the course of the year and from year to year. It istherefore invdid to
assume that volunteer time in the month prior to the interview is representative of volunteer
time in an average month during the prior calendar year.

2. There were two ingtances in which responderts reported substantial amounts of volunteer
time to forma organizations within the 12 month period prior to their Galup interview, but
reported no volunteer time to Gallup.

3. Respondents have trouble understanding the extent of activities covered by the category of
informa volunteering, and in thinking of these activities as just normd daily living experiences
in which they help others without pay, they thus reported much smaller amounts of these
kinds of activities to Gdlup than they reported to BADS.

REPORTING FAMILY INCOME:
METHODOLOGICAL LESSONS

1. Top coding in the Galup interview versus open coding in the BADS interviews isthe sngle
most important factor in accounting for discrepanciesin the reporting of family income,
Approximately 18 percent of the sample (7 of 38 participants) reported family incomesto
BADS in excess of $125,000.

If the BADS data were top coded at $125,000 the average difference in reported incomes
would change from $18,778 more reported to BADS than to Gallup to $2,273 more
reported to Galup than to BADS. Moreover the average absolute difference would change
from $29,325 to $8,285.

2. Thediscrepancy remaining after accounting for top coding is due primarily to BADS income
fdling into different Galup income categories than income reported to Galup: nearly 63
percent of the sample reported incomesto BADS in a different category than the one they
reported to Galup. The average difference was only $1,757 but the average absolute
difference was $8,487. An average absolute difference of more than $8,000 is il
moderately large, even though over-reports and under-reports tend to cancel each other in
the cdculation of summary gatistics.
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REPEATED INTERVIEWING AND
THE POTENTIAL FOR A HAWTHORNE EFFECT

It is clear from our findings above thet thereis vaue in repeated and careful interviewing of
respondents, for avoiding reverse telescoping, aiding and prompting recall, checking answers,
alowing respondents and interviewers the time to resolve difficulties, etc., however, such
repested interviewing raises the issue of the Hawthorne effect: whether the act of frequent
interviewing may have influenced (i.e., increased) the participants giving and volunteering
behavior. Did our interviewees became more charitably inclined as aresult of being asked so
frequently about their giving or did they falsely report prosocid behavior in order to impress the
interviewer or portray themselves in a better light?

In order to test for this effect, we built a period of overlapping time into the design of the study.
All 44 BADS participants were interviewed from the first week of January 1995 through the
second week of January 1996. In addition, 36 participants were interviewed through the third
week of January 1996, 20 were interviewed through the fourth week of January 1996. We can
thus compare giving and volunteering behavior reported a the very beginning of the study in
January 1995 with corresponding behavior reported at the very end of the study, exactly one
year later in January 1996.

Although only the data for 1995 have been presented in papers and reports based on the
BADS data, the additiond information was collected specificdly to investigate, on agrosslevd,
the impact of the Hawthorne effect. Asthe following analyssindicates, there appears to have
been smdll impact; moreover, if thereis any trend in the impact on the levels of giving and
volunteering to forma organizations it is negative - less giving and volunteering behavior rather
than increased amounts.

In Table 4, we examine average vaues of giving and volunteering and their differenceson a
week by week basis (e.g., thefirst week of January 1995 and the first week of January 1996):
the amounts of giving and volunteering refer to the week in question and the first column
contains the number of participants who reported information for corresponding weeks at the
beginning and at the end of the study.

In the sample, there are moderately large week-to-week variations in average contributions of
money and time to people. There were declinesin reported amounts of both money and time
contributed to people in the first and fourth weeks of January 1995 as compared with the
corresponding weeks of January 1996. There were, however, increases in reported amounts of
both money and time contributed to people in the second and third weeks of January 1995 as
compared with the corresponding weeks of January 1996. Over the four week period,
however, there was an increase in contributions of money and a decrease in the contribution of
time to people. None of these average changes was datisticaly sgnificant at the .05 levdl.
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The pattern of giving and volunteering to organizations is more stable on aweek by week basis.
In each of the four weeks of January 1996, as compared with corresponding weeks in January
1995, there was a decline in the average amount of contributions and average hours of time
volunteered to forma organizations. If thereisatrend to the Hawthorne effect among forma
organizations, it would appear to be negative rather than podtive. The differences are relatively
smdl and not gatigicaly sgnificant a the .05 level.

For three out of the four weeks, there are large and statisticaly significant average absolute
differences between giving and volunteering behavior in January, 1995 and January, 1996.

Table4: Comparisons of Weekly Measures of Giving and Volunteering for
Corresponding Weeksin January 1995 and January 1996

M easure of Giving/Volunteering Jan 1995 Jan 1996 Average Average Absolute
N Mean Mean Change Difference

Total Contributions

First Week in January 44 $95 $36 -$9 $117*

Second Week in January 44 $99 $273 $174 $297

Third Week in January 36 $70 $91 $21 $37*

Fourth Week in January 20 $4 $43 -$11 $38**
Contributionsto Organizations

First Week in January 44 $20 $11 -$9 $14**

Second Week in January 44 $22 $20 -$2 $19**

Third Week in January 36 $21 $14 -$7 $13*

Fourth Week in January 20 $14 -$7 $13
Volunteer Timeto Organizations

First Week in January 44 26hr. 2.0hr. -6hr. 2.3 hr**

Second Week in January 4 2.6 hr. 2.1hr. -6hr. 2.3 hr.**

Third Week in January 36 2.2hr. 15hr. -7hr. 1.7 hr.x*

Fourth Week in January 20 0.9hr. 0.7 hr. -2hr. 0.9 hr.**
Volunteer Timeto Persons(Inf.)

First Week in January a4 6.3 hr. 55hr. -8hr. 55hr.x*

Second Week in January 4 5.6 hr. 6.2 hr. 6hr. 5.9 hr.**

Third Week in January 36 5.3hr. 6.3 hr. 1.0hr. 6.4 hr.**

Fourth Week in January 20 5.8 hr. 2.3hr. -35hr. 6.1 hr.**

Source: Socia Welfare Research Institute, Boston College, 1996.

*  Statigtically significant with p<0.05
**  Statistically significant with p<0.01

The rdatively large changesin average absolute difference mean that individud participants were
generdly neither giving the same amount of money nor volunteering the same amount of timein
the first few weeks of January at the beginning of the sudy as they were in the corresponding
weeks of January at the end of the study. Some did more; some did less. From the individua
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interviews, we know that most of these changes were due to Stuationd changes, eg., changein
working hours or in the kids after-school activities.

The smaller “average changes’ in Table 4 indicate that as a group the participants tended to
contribute somewhat less and volunteer somewheat |ess time to forma organizations at the end of
the study than a the beginning. These negative trends, however, are not satisticaly significant,
in other words, there are no datisticaly sgnificant changes in giving and volunteering behavior
for the group as awhole due to the Hawthorne effect.’

Inview of the findings and lessons that we learned from BADS we devel oped a series of
recommendations firgt for the conceptudization and measurement of giving and volunteering and
second for carrying out field procedures.

RECOMMENDATIONS FOR
CONCEPTUALIZATION AND MEASUREMENT

1. Unit of Andyss Research on charitable giving distinguishes among annud inter
vivas giving by individuass, giving by corporations, giving by foundations, and giving by
individuals via charitable bequests. Although the term “individuds’ is used, the usud,
and in our view, the most gppropriate unit of analysisisthe family household, defined as
al related or “partnered” individuas resding together. Thisincludes dl dependent
children and adults including children who are away at college, as well as dependent
parents and inlaws. Similarly, when obtaining information on income and wedlth in
order to obtain measures of giving by financid resources, the unit of andyss should dso
be the family household.

2. Object of Inquiry. In gathering information on the core and expanded definitions of
charitable assstance, the god isto obtain atota monetary vauefor dl gifts of money,
assets, in-kind property and assistance. In the Boston Area Diary Study, we asked the
respondents to vaue in-kind contributions at current market value and if the respondent
couldn’t put a market value on an item, we asked the respondent to valueit at the price
they would accept at the end of the day at ayard sale, which we presume was alow
esimate. Since we conducted BADS, others have written thoughtfully on assgning a
monetary value to volunteer work and we refer the reader to Brown 1999,

3. Whom to Ask. Thereisgreet variety from survey to survey in designating who isto
be interviewed in order to obtain the family household information. The god isto obtain
information on giving from a person who is knowledgeable about, and able to report on
the giving of dl the family'smembers. Usudly thisisthe head of household, joint heed
of household, or spouse of head of household. But since the god is not to interview
heads of households as much asit is to obtain household informeation, then some filtering
guestion might be used to inquire whether the respondent is knowledgesble about the
giving of al members of the household family. In point of fact, many respondents who
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claim to be knowledgesble are not aware of the entire range of activity done by other
household members. Thisistrue about forma charitable giving and even more so for
forma and informa in-kind giving, giftsto individuds, and giftsto socid and palitical
causes. To counter these problems, some researchers have considered strategies—
especidly with intensive persona interviews and telephone interviews—to interview a
least dl adults within the household and mention what the first repondent has indicated
and ak if thereis anything to be added.

4. Period and Frequency. The period of the study and the frequency of interviews
during the period are important for issues to do with recall, seasond variations, and
Hawthorne effects. The BADS study interviewed respondents once aweek for 13
months. There were seasond variaions in both giving and volunteering. There
appeared to be few problems with recall when the respondent was interviewed once a
week; however, in those ingances when the respondent missed an interview, the two-
week recdl period presented some difficulty for some of the respondents who did not
keep records. The longer the hiatus between interviews, the more problems with recall.
Moreover, an andyss comparing the first month with the thirteenth month indicated thet
there was some variation but no sgnificant increases in the giving and volunteering
behavior of the respondents between the two months.

The National Sudy of Daily Experiences (part of MIDUS) used adiary format to
interview respondents daily for an 8-9 day period. Respondents were asked about
family giving and their persond volunteering. The results for a given week projected to
more than twice the annua figures for giving and volunteering that these same
respondents had reported in an initid interview one year earlier, and to more than twice
the average figures obtained by the BADS study and Giving USA for the same year. It
appears that there were strong Hawthorne effects with respect to giving and
volunteering in astudy of this short length and high frequency. One presumes that being
asked about giving and volunteering daily may have reminded respondents of some
contributions or volunteer activities they had intended to do and may have influenced
them to make the contribution or to volunteer time, perhaps on a one-time basis during
the interview period, which projected to high annud totals. Most research on financia
assgtance atempts to obtain an annud figure. The desred annud figureis usudly for
the previous cdendar year because income and charitable giving are most often thought
of inthat way. Thisisreinforced by the fact that the calendar year isthe tax year and so
recal isaided by making the survey period coincide with the tax year. Often surveys
are conducted in the Spring soon after the tax filing dete of April 15.

5. Obtaining Annud Edimates. Although the goad may be to obtain annual estimates,
there are substantial problems of recdl even for those who itemize their charitable
deductions. Besidesthe fact that only about 30% of tax filersitemize their deductions,
those that do itemize often do not properly recall the amount at the time of interview.
Moreover, charitable itemizations for tax purposes do not assst in the recdl of the
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expanded forms of financid assstance made by most individuals. In order to obtain
more accurate estimates, some surveys abandon the god of obtaining annud figures and
instead request figures from the previous week or month or from atypical week or
month. Both of these dternatives, while shortening the period of recdl, have their own
problems. Figuresfor the most recent month or week suffer from the fact that there is
subgtantial seasond variation in giving. To counter this, it has been suggested that
different households be interviewed a different times throughout the year and that a
synthetic year be constructed for households of smilar demographic background. The
problem then is that it becomes impossble to link any additiona behaviora and
atitudind information to an annud giving figure for individua family household cases.
Obtaining giving data for atypicad month till requires respondents to report on the spot
interms of categories in which they do not think and to caculate an estimate that in fact
reguires an informal review of yearly giving.

6. Aiding Yearly Recall by Repested Interviews. One techniqueto obtain ardigble
yearly total would be to re-interview respondents weekly, monthly, or quarterly about
their giving. Thisisatime-consuming and expensive gpproach and risks respondent
attrition. But if such re-interviews were conducted by phone, then costs and attrition
would bereduced. The possibility of successfully carrying out a re-contact strategy was
demonstrated by the Boston Area Diary Study (Havens and Schervish 1997 and
Schervish and Havens, forthcoming 2001).

7. Aiding Recdl by Via Survey Techniques. In addition to the problem of recal
for annua figures, there is the problem of recal of charitable giving even for shorter
periods. Assummarized in the foregoing methodological propositions, the more
carefully respondents are asked by interviewers and the more prompts given donors,
the more accurately respondents recdl their giving. Two techniques have been
undertaken to congtruct surveys that assist respondent recall (see the survey ingruments
of Giving and Volunteering in California, National Survey of Giving,
Volunteering and Participating (NSGVP), Indiana Gives. One method isto ask
respondents to designate how much they give in the form of money, assats, or in-kind
property according to how they were contacted or how they give. For example how
much they gave in response to mail gppeds, telephone appedl's, church pledges, front
door solicitations, and work-place campaigns. A second more regularly used method is
to ask about the amount respondents give to generd areas of concern such asfor hedlth
care, religion, arts, etc. It turns out that the more patiently the interviewer asks about
each area and the more detail into which the genera areas are broken down, the better
therecdl. For ingance, ingtead of asking smply for contributions to hedth
organizations, separate inquires could be made about giving to medical hospitas, dlinics,
mental hospitas, more specificaly gill people could be asked about the uses to which
their health contributions are dedicated: research, operating expenses, inoculations,
materna health care, cancer treatments, hospice care, etc. Findly, should resources
alow, researchers could pursue a combined approach in which respondents are asked
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to indicate how much they gave to a detailed hedlth activity—say, for nurang home
care—by each method of contact—for ingtance, by mail apped, telephone apped,
persond initigtive, etc. In addition, care should be taken when asking about religious
contributions as it was our finding that many respondents had a great ded of difficulty
reporting contributions made to church, synagogue, or mosque as contributions at all.
Some who tithed regarded tithing as a requirement of their faith and not & al asa
contribution. Some Jewish respondents indicated that money paid to temple wasin
response to an assessment and was not to be considered a contribution. Thus we
asked respondents specificaly for any money, goods, services, or time they gave or
paid to their church, temple, or mosgue.

The Pand Study for Income Dynamics (PSID) aso conducted a one-year project
Cadendar Methods Study to compare the data quality of retrospective reports on key
socid and economic variables with traditiond standardized question-list interviewing
methods versus those provided by event history caendar interviewing methods. A full
report of the PSID Caendar Methods Study is provided by Bdli, Shay, and Stafford
(2000).

8. Obtaining Findings from Upper-Income and High-Wedth Households. In terms of
income, the 3.37% of families with annud income of $150,000 or more contribute
42.51% of dl charitable contributions. In terms of wesdlth, the 4.9% of families with net
worth of $1 million or more contribute 41.6% of dl charitable contributions. If nationa
surveys are to describe the average amount of family household charitable giving, the
percentage of income contributed by financid categories, and the proportion of
contributions given to various charitable areas, and in order to explain whether and in
what ways the motivationd matrix explaining giving differs across income and wedth
groups, then it is paramount that surveys gather findings from the upper financia strata
Failing to do so makesit impossible to produce vaid findings on current giving and
trendsin giving.

RECOMMENDATIONS FOR
IMPROVED FIELD PROCEDURES

9. Cugomized Interviewing. One Size does not fit al - participants have such varied
backgrounds and vocabulary that no fixed wording in any interview scheduleislikely to
auffice and islikely to serve basicdly asaguide. Inthe BADS the interview schedule
and questions required clarification and explanation to most respondents throughout the
period of the study, and as aresult, we therefore systematically used key phrasesin the
schedule rather than the exact wording of whole sentences and used the schedule as a
guide to collect the information on care-giving and care-receiving in interviews that we
otherwise conducted in a conversational mode.
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10. Paticipant Materids. We spent severd weeks designing and pre-testing a
telephone interview schedule to record information from participants each week
concerning thelr care-giving and care-receiving activities during the week. In thefirst
week of the study we sent each participant aletter identifying the kind of information
that we wanted them to report to us each week and a copy of the interview schedule
(for ther reference). In addition, within afew weeks from the beginning of the study,
we aso sent them adally diary organizer that they could use to record this information
for themsaves and for us. None of these materials worked as we had first intended,
athough in combination they worked rather well as aides in obtaining the information on
care-giving and care-receiving behavior. There were two mgor issuesinvolved: fird,
some of our participants were highly organized themsdlves and kept track of relevant
information in their own persona organizers, however, the mgority of our participants
were not this well organized and required the structure and the prompts of the weekly
interviewsto recal and record the information. Moreover, afew participants
threatened to drop out of the study if they were required to record the information in the
organizer we provided.

11. Regpondent Training. In addition to interviewer training, there should be a period
of respondent training concerning the meaning of the core set of
guestions/objectivesissuesin astudy. The interview schedule, operationa definitions,
and interviewer guide should be sent to the respondents so that they can familiarize
themsdlves with the questions and concepts of the study and develop darifying
questionsto ask the interviewer. During this training period, respondents can be
counsdled to act normaly and not to change their behavior. It is recommended that if
the study can afford it, data from the training period be ignored.

12. Senior Staff as ScreenergInterviewers. Potentia respondents arein our
experience mogt hesitant to participate during the initid screening contact and the firgt
interview. It isimportant that the people making these contacts and conducting these
initid interviews be very knowledgeable about the study and how it fitsinto the larger
picture of research. Many of the potentia respondents initialy contacted in the Boston
AreaDiary Study wavered in their decison to participate and asked probing questions
concerning the study. The ability to answer these queriesimmediately and with some
authority converted nearly al the wavering contacts to participants. Despite sandard
practice, it isimportant that screening be conducted by very knowledgeable staff.

13. Appointment/Hexibility in Scheduling Weekly Interviews. Interviews should be
scheduled by gppointment at a specific time and date and a the end of an interview, the
next interview should be scheduled. Changes in appointments should never be initiated
by the interviewing saff, however, participants in the sudy may often reschedule
interviews themsalves. Thisreguires the sudy to maintain sufficient aff to be flexible in
both scheduling and rescheduling agppointments. During their exit interview, severa
participants in the Boston Area Diary Study mentioned that they appreciated the
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flexibility afforded them and many participants who were thinking of leaving the study
indicated thet this was a factor for their not doing so.

14. Respondent Sovereignty. Participantsin astudy should be accorded the status of
“being dways right,” according to the adage “the customer isdwaysright.” Thusif the
respondent wanted documentation about the study, it wasimmediately sent. If the
respondent indicated they had never agreed to send some personal records to the study
(even though they had agreed to do s0), the staff gpologized for the misunderstanding
and asked if they would be willing to send the records at that time. If the respondent
wanted to explain a gift in some detail, the staff did not cut off the explanation.

15. Supporting Negatives. It isimportant to offer respondents support to stay in the
study. Some respondents gave little assstance to anyone during most weeks. They
tended to get discouraged and repeatedly offered to leave the study. We generdly told
them (1) that the only wrong answer to our questions was an answer that was different
from the facts and (2) that their participation in our sudy was as vauable as those who
gave large amounts of time and money weekly in order to obtain an accurate picture of
carein the Boston area. Once identified, the project director called them persondly to
assure them of their importance to our study, to thank them for their participation, and
to assure them that there was no stigma attached to their reports.

16. Regular Patterns. A record should be kept of regular patterns of giving and
volunteering. Most respondents gave regularly to some charitable causes (especidly
religion), asssted specific other persons, or volunteered to some organizations on a
regular basis (once per week or once per month for some period of time).  After the
firg few months of the study, we developed a sheet indicating these regular activities
and asked specificaly about them if the respondent did not mention them in the week
they usudly occurred. Of course this list was updated at least monthly, since even
regular patterns changed over time.

17. Cuesand Milestone Events. It isrecommended that interviewers keep alog of
milestone events in the respondents lives. The respondents often volunteered
information concerning ongoing or upcoming events. For example, they might indicate a
son coming home from college or amarriage in the family or that their mother had been
hospitaized or that they were pregnant. We had a specia sheet to note these events.
Interviewers were ingructed to inquire about these events informaly in subsequent
interviews in order to reinforce the rapport with the respondent. These events a'so
often shaped the giving or scheduling of the giving of time and money at the time of
major events.

18. Week-to-Week Queries. Full informetion is not aways available during an
interview, as for example, “My husband gave some clothing to Good Will but I don't
know exactly what or how much it wasworth.” In these instances we recommend that
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the interviewer request the respondent to obtain the information and report it during the
next interview. We developed a query sheet that wasinsarted in their file, tying the
missing information to a specific week. Each subsequent week (usudly only one) we
would prompt the respondent for the information until it was obtained. The datawas
then transferred to the appropriate interview and noted that it came from the query
sheet. Query sheets were filed and kept to assist in data cleaning and sometimes data
interpretation.

19. One-on-One Interviewing. Assgning asngle interviewer to each respondent, at
least for several months, is conducive to the establishment and maintenance of aclose
rapport between interviewer and respondent.  The Boston Area Diary Study had a
completion rate of more than 90 percent which is ill very high for a study that required
weekly interviews for ayear. More than any other factor, the rapport between
interviewer and interviewee sustained the participants through the 13 months of the
study. The rapport was so positive that nearly haf the participants expressed adesire
to continue the study beyond its end date.

20. Staff Meeting/Policy Book. Even though there is often a press of work, it is
advisable that weekly staff meetings take place to discuss issues and problems that arise
during interviewing. We entered decisons concerning these issues into a policy book
which was available as areference to interviewers.

21. Interviewer/Counsdor. Asarapport develops between interviewer and
respondent, the respondent will sometimes come to see the interviewer as a counselor.
If the respondent beginsto ask for advice, interviewers should explain that the study is
focused on care given and received by the respondent, but that the interviewer hasto
remain aneutral observer. Our interviewers had the names of a variety of counsdling
services to which they could refer the respondent.

22. Tracking Interview Schedules. Extensve tracking and cross-tracking of interview
schedules is very important for keeping track of the interview schedules, follow-up
information, data not yet acquired, idiosyncratic questions not generdly asked of
everyone, data entry, and data-cleaning operations.

23. Periodic Contact with Director. The project director should conduct one interview
with each of the participants and ask the respondent to evauate the interviewer's
performance and answer any queries (other than for findings) they might have
concerning the interview.

24. Incentives. In the Boston Area Diary Study, the respondents were offered an
incentive of $120 for completing the study. This incentive was offered during the
screening phase of the study. For many, something more than haf the potentia
respondents, the incentive made a difference in their initid decison to participate in the
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Sudy. After the first month, thisincentive seemed to make little difference to nearly dl
the respondents. In addition to the initid incentive, moreover, the study gave the
respondents “surprise’ incentives at least once per quarter. Every three months, the
project director drafted aletter to the respondents which thanked them for their
continued participation in the study and reported operationd (as opposed to
ubgtantive) progressin the study. We usualy aso enclosed a previoudy unannounced
amadl token of our gppreciation. Theseincluded a gift certificate for ice cream, a gift
certificate for groceries, and movie tickets.

27. Liason with Field Organization If study staff are not conducting the fieldwork, a
least one member of the staff should work closdaly with the fild group, essentidly
becoming part of the field operation. Such close cooperation between study staff and
field gaff is of paramount importance and rarely achieved.

CONCLUSION

Both survey and interview case-study research face numerous problems of measurement
revolving around operationdizing giving and volunteering and obtaining a consstent unit of
andyds. From carrying out surveys on charitable giving and reviewing the methodology of other
dudies, the authors formulated the following methodological proposition:

the more carefully a survey samples the full range of households by
income, interviews the knowl edgeabl e decision-makers in a household,
furthers respondent recall, contracts trained interviewers who ask
complex questions patiently and accurately, and otherwise utilizes
rigorous field practices, the greater the amount of reported charitable
giving (Havens and Schervish 1998).

We add now a second proposition regarding the accuracy of research findings:

the broader the range of voluntary giving to othersin need about which
surveysinquire, the more complete and more extensive will be the findings
on the landscape of financial care.

When the two foregoing methodologica propositions are taken into account, the following
gpecific research issues become important to the method and measurement of financial
assstance: points 1-8 refer to issues of conceptuaization and measurement; the remaining
points are recommendetions to improve field procedures. While thisisalengthy list we hope
our readers will agree that many of these suggestions might improve the qudity of data on giving
and volunteering.
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We believe that there is fundamentally an ethical issue at the heart of our work as survey
researchers. that of producing reliable data for the public practitioners and researchers who
depend upon it, namely to produce for non-profits, socia and politica scientists, and
economists who depend on it. It isthe aspiration of every survey researcher to produce the
best data possible and to make those who use the data aware of any limitations of the data-set.
For our part, it is our aspiration that the recommendations we have listed here and our
experience with BADS and with Gallup will help other researchersin the field to improve survey
techniques, data qudity, and hence the qudity of the findings.

We conclude that careful and repeated interviewing of people about their so-cdled formd and
informa giving of time, money and goods is the best way to depict the intricate weave of the
fabric of carein our society and that far from being a negligent society we are an intensdly caring
commonwedth. Our prevailing verdict is that the kind and degree of caring behavior we have
uncovered in the course of our research through the Boston Area Diary Study isnot atypical.
Thearray of support, beit financia, emationd, practicad, and spiritud isthe daily bread of
nourishment that we both give and receive from each other in our daly round. It isonly whenit
is systematicaly measured and accumulated during the course of a year, that the magnitude of
care can actudly be discerned. The results that we have garnered indicate that far from being a
negligent society, we areif anything an intensdy caring commonwesglth. Our conclusion that
there is much more care, and that it is more intensve and extensive than is generadly understood
suggests that there is a durable foundation on which to build an even more caring society.
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APPENDIX A: SAMPLE DESIGN

The first decison concerning the sample design was the size of the sample. A sample of
approximately 50 participants seemed sufficient to meet the requirements of the intended
repested measures andysis and practical given the resources available to conduct the study as
well asits nove and experimentd nature.

The second decision was to establish a definition of the Boston area. We decided to sdlect the
sample by random digit telephone diding within a dratified sample design. Therefore, we
defined the Boston area as the geographic location covered by telephone area code 617,
Boston and the surrounding communities.

We decided we wanted to assure variability by household income and race. Based on data
from the 1990 census, updated for inflation, the sample design was Sratified by household
income (i.e., under $30,000/$30,000 but less than $60,000/$60,000 or more) and race (i.e.,
Black and non-Black). A target of 14 participants was established for each of the non-Black
income groups, atarget of 4 participants for the lower and jointly for the upper two Black
income groups.

This gratified design provided targets that were within 5 percent of being representative by
household income in the Boston metropolitan area but congtituted an oversample of more than
100 percent of the proportion of Black households in the same area.

PARTICIPANT ELIGIBILITY CRITERIA

We decided to place minimum criteriaon the digibility of members of the household to be
selected as participants for the study. To be digible, a person would have to be an adult
decision-maker who spoke English, was aged 18 or older, was not planning to leave the Boston
areain 1995, and was not a full-time undergraduate college student.

The sampling universe, therefore, conssted of al householdsin the 617 telephone area code in
which adult decision-makers spoke English, were aged 18 or older, were not planning to leave
the Boston area, and were not full-time undergraduate college sudents. The sample frame
conssted of dl vaid resdentid telephone numbersin area code 617 &t the time that screening
calswere placed in December 1994.

SAMPLE SELECTION

Aninitial sample of 1,000 random telephone numbers within the 617 area code was generated
by computer. Each of these random samples was screened to eliminate business, compuiter,
fax, telecommunication, and non-working numbers. There remained 504 numbers.
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Each of the 504 screened numbers was called. Any nonresidentia, non-persona numbers il
remaining in the sample were diminated as encountered. When answering machines answered,
the telephone number was scheduled for acdl back and a brief message was left describing the
purpose of cal and requesting the recipient to call back. No answers, busy numbers, and child-
answered results were rescheduled for calbacks. After five cal backs distributed among
different days and different times of day without contacting a knowledgesble adult, the number
was no longer cdled back. The digpostion of the final call made to each number is summarized
in Table5.

The digpogtion of the find call made to each number isasfollows

Table5: Final Disposition of Initial Telephone Contacts

Nonresidential Number 168
Busy/No Answer/Immediate Hang Up 133
Answering Machine 71
No Participant 65
Participant 6
Contact with Person 132
No-One Eligible 21
Refusal 79
Parti cipant 32
Total Numbers 504

Source: Socia Welfare Research Institute, Boston College, 1996

At the end of this process we had 38 participants in the sudy: 32 resulting from contect with a
person and 6 resulting from messages |ft on answering machines® The participation rate as a
percentage of numbers that resulted in a contact with a person was 24 percent.® The
participation rate as a percentage of messages left on answering machines was 8 percent. The
38 participants were disproportionately White as compared with the design, but proportionaly
White for the Boston metropolitan area, asawhole. However, their reported incomes were
disproportionately in the lower two-thirds of the income distribution for the Boston area.

We therefore generated two random oversamples. one of Black participants and a second of
participants from househol ds with reported household incomes of $60,000 or more. In each
case alig of random telephone numbers was drawn from exchanges within the 617 area code
that had high concentrations of the desired respondents. Each number was caled once until a
aufficient number of participants was achieved to make the sample representative. The results
were 11 new participants. 6 Black and 5 White; 5 with household incomes of |ess than
$30,000, 1 with household income at least $30,000 but less than $60,000; and 5 with
household incomes of $60,000 or more.



SELECTION OF PARTICIPANTS

When a household contained multiple adults, the digible participant was chosen as follows™

1

N

They had to be aged 18 or older; speak English; not be planning to leave the Boston
area; and not be a full-time undergraduate student.

They had to be amgor participant in decisons regarding household contributions.

In the case of multiple digible decision-makers, each willing to participate, the mae was
chosen.

In the case of multiple digible decison-makers, only one known to be willing to
participate, that person was chosen.

There were no ingtances of multiple, willing-to-participate, decison-makers of the same
EX.

During the screening process, potentia participants were given generd information concerning
the study, the types of questions to be asked, and the weekly frequency of the interview. These
individuas were d o told that participants who completed the study would receive $120 & the
end of the year.
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ENDNOTES

! Those results are not presented here but will be published as"Tempora patternsin socia
respongbility,” by Almeida, D. M., McDonad D. A., Havens, J. J. and Schervish P. G. InA.
Ross, (ed.), Caring and Doing For Others: Social Responsibility in the Domains of
Family, Work, and Community, University of Chicago Press, New Y ork. Forthcoming, July
2001.

2 One other potential participant dropped out before the study actually began. They are not
included in the description of the sample presented in this paper. A second participant dropped
out during theinitid interview; sheisincluded in the description of the sample.

? Weinduded time spent giving and receiving emotiona support to and from spouses.

* Three of the participants were unavailable for their fina interview until February and one was
traveling in Europe and was unavailable until the first week of March.

®* The complete findings of the Boston Area Diary Study will be published as Schervish and
Havens, "A River Risesin Eden: Exploring the Mord Citizenship of Care" forthcoming 2001.

® One of the 35 Gallup interviews completed in the spring was lost by Gallup or one of its
subcontractors prior to the data entry process. The remaining 34 interviews were coded,
entered, and processed by Gallup in the same manner as the full Independent Sector sample.
The four interviews completed in late summer were finished too late for Sandard data entry at
Gdlup and were coded and added to the computer file by project staff at Boston College. The
find Gdlup file thus contains the survey data for 38 of the 44 participants who completed the
Boston Area Diary Study.

’ Some of the individual changes could be due to a Hawthorne effect, but it does not appear to
be systemdtic in that there are positive and negative differences that tend to cancel.

8 There were actually 39 participantsin the study but one dropped out and could not be
persuaded to continue before the study period began on January 1, 1995.

° |f we congider only calls that reached non-Black households and that were placed to areas
without large percentages of Blacks, the participation rate is 30 out of 69 or 43 percent of such
househol ds when a person was actually contacted. Only 2 of 42 or 5 percent of Black
households agreed to participate when a person was actualy contacted.

19 Obtaining information about the household from a single participant risks an under-count of
contributions made by the household due to contributions made by other members of the
household but not known by the participant. In addition, even if the participant knew about the
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contributions, they may not have been sufficiently sdient for them to recal and recount them to
us during the interview. The problem of recdl, however, should be less with weekly interviews
than with an annud interview, asis conducted by the Galup Organization.



