Technology Enabling Consumer Choice In Health Care: Will New Technologies Change Patient Behavior?

DESCRIPTION:
Technology is enabling consumers to make educated decisions about the types of medical plans, providers, and services they use.  Commonly referred to as “consumer driven health care”, this methodology forces employees to take greater responsibility for the costs associated with both health care premiums and medical services.
The health care industry has seen double digit inflation for the last several years and the increases in health care costs have outstripped inflation in all other goods and services, with the possible exception of higher education.   Providing health care to employees is typically one of the top four expense items for a company.  Even in an economic recovery, companies can’t afford to bear these cost increases.

Does the technology that will allow consumer driven health care to change employee behavior exist?  Will this create a meaningful solution to escalating health care costs?
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Lynda has had a long, distinguished career in both academia and industry. She is currently teaching classes in entrepreneurial management, managerial economics and business strategy and design, and serving as head of Harvard's Field-Based Learning program. Lynda's research and recent publications focus on the impact of information technology on industries, markets and organizations. She is the author of 4 books, over 40 articles and book chapters, and 200 published case studies.    

Lynda is also an active international consultant, is on the board of directors of both public and venture-backed companies, and is an advisor for senior executives leading established companies and entrepreneurial ventures. She is member of the Advisory Council for NASDAQ, serves on the advisory board of both the Comptroller General of the U.S. and the World Bank's Global Development Gateway.

Linda has received Harvard Business School's prestigious Apgar Award for Innovation in Teaching in 1999 and the Berol Award for research excellence in 1992.
PANELISTS:
Kenneth L. Sperling, Health Care Market Leader, Hewitt Associates

Ken is the Health Care Market Leader for Hewitt Associates, a global human resources consulting firm. He works primarily with Fortune 500 companies on their health care strategies, is a respected resource to the Wall Street community, and sits on the ERISA Industry Committee in Washington, D.C.

He has been published in the numerous trade journals and co-authored the textbook Fundamentals of Flexible Compensation. He is often quoted in The New York Times, USA Today, and Wall Street Journal.

He is a frequent speaker in the US and internationally, and has testified before the United States Senate Finance Committee. He has helped set health care strategy for such organizations as American Express, IBM, General Electric, Morgan Stanley, and PepsiCo.

Ken is a graduate of Duke University and earned a MBA from New York University. He is on the Advisory Board for the UConn School of Business.

Gary M. Austin, Director of Health Management Systems Delivery, Blue Cross Blue Shield of Massachusetts
Gary M. Austin serves as the Director of Health Management Systems Delivery for Blue Cross Blue Shield of Massachusetts.  He also helps focus and direct BCBS-MA’s information technology strategy, evaluating new products and services while constantly keeping up-to-date on the technology offerings of key competitors.  Prior to BCBS-MA Gary was a program manager with SAIC, a leading research and engineering company.  While at SAIC, he directed technology implementations at SHARP Healthcare, Providence Health Care and the Health Alliance of Greater Cincinnati.  Gary has a MBA from the Simon School (University of Rochester) and a BS in Business form SUNY Geneseo.

BCBS-MA is an independent, not-for-profit health care company providing a wide range of health care programs and educational services.  Headquartered in Boston, BCBS-MA has 2.4 million members and is New England's largest health plan.  BCBS-MA is consistently recognized for standards of service that are among the highest in the nation.

Thomas C. Hawkins, M.D., Director of e-Health Strategy, Harvard Pilgrim Health Care

Dr. Hawkins is the Director, e-Health Strategy at Harvard Pilgrim Health Care. His responsibilities include operations and evolution of HPHC’s web portal, interactive health and decision support features, online disease management, and risk identification. Dr. Hawkins is also responsible for developing strategy around the longer-term doctor-member aspects of e-HealthPlan design, including personal health and medication data and clinical decision support for higher deductible products. An internist with eleven years of practice experience, he also has a Science Masters in Health Policy and Management from Harvard School of Public Health, and is a Clinical Instructor at the Harvard Medical School.

Kerry R. Hicks, CEO, Health Grades, Inc.
Kerry R. Hicks has served as Chief Executive Officer of Health Grades, Inc. since August 1999. He was previously President and Chief Executive Officer of its predecessor company, Specialty Care Network, Inc. since its inception in 1995. From 1985 to 1995, he served as Senior Vice President of LBA Healthcare Management (LBA). Mr. Hicks received a BS in Business and a Masters in Information Systems from Colorado State University. He oversaw the successful transition from a physician practice management company (Specialty Care Network) to a healthcare information company. This company, now known as Health Grades, Inc. is a nationally recognized leader in providing healthcare information to consumers via the Internet. In addition, the Web site at http://www.healthgrades.com has received numerous awards for excellence. Mr. Hicks was recognized as the 2000 Ernst & Young Entrepreneur of the Year in the e-business category for the Rocky Mountain Region.

Bob Tavares, Manager of Consumer Products, HealthShare Technology

Bob Tavares has an extensive background helping healthcare companies develop their eBusiness strategies and deploy web based applications to execute those strategies. While at HealthShare, he has positioned the company as the market leader for web based hospital comparison tools, with a market reach of nearly 80 million consumers.

Prior to HealthShare, Bob was responsible for business development in the healthcare verticle of Forrester Research. Prior to Forrester, Tavares worked for the eBusiness strategy division of Interliant, a global application service provider (ASP). Bob has a BS in Marketing from the University of Connecticut.

HealthShare Technology delivers web-based software tools that help hospitals, health plans and employers reduce the cost and improve the quality of healthcare through better decisions.  HealthShare builds the databases needed for comprehensive external and internal comparative analyses, and provides decision support software with the flexibility to access any piece of relevant information and the power to produce actionable results.

